
THURSDAY MORNING,
23 SEPTEMBER, 2004

Chairman: Prof. Wolfgang Donsbach
President, ICA, Washington, U.S.A.

08:00am Reception 
09:00am Opening

How to regain trust back to the agenda?
Roland Schatz,
Editor-in-Chief, Media Tenor Int,
Bonn, Germany

The Global Bottom-Line: Strong Jour-
nalistic Values are Good Business
Fred Kempe, 
Editor-in-Chief, Wall Street Journal 
Europe, Paris, France

Agenda Setting for Development
Tony Trew,
Deputy CEO, Government Commu-
nication, Pretoria, RSA

09:45am Lectures Agenda I:
Politics

The mediaôs role in U.S. election 
campaigns 1986-2004
Dr. S. Robert Lichter,
President,  Center for Media & 
Public Affairs, 
Washington DC, U.S.A.

Advising Policy Makers through the 
media
Prof. Klaus F. Zimmermann,
President, DIW,
Berlin, Germany

The mediaôs impact on credibility: 
the National Credibility Index
Ronald H. Hinckley,
Director,  R/S/M inc.,
Great Falls, U.S.A.

The role of NGOs: a communication 
concept for civic democracy
Mark Adams, Head Media Relations,  
World Economic Forum,
Geneva, Switzerland

11:00am Coffee Break
11:30am Panel Discussion
How news coverage changes the
perception of democracy
Günter Nooke, 
Deutscher Bundestag member, 
Berlin, Germany; 
Prof. Wolfgang Stock,
Editor-in-Chief, Medien Tenor, 
Bonn, Germany

12:15pm Workshops Case study 1
01:30pm Lunch Break

Workshops *

Election Campaigning

CEO Communications

Corporate Reputation 
Management

IR Management

Economics

NGOs / Initiatives

Town & Country Images

TV Media

PublishersË Image

Agenda Setting Theory

      * Each workshop consists of three case studies.
            The case studies are subject to the final 
            confirmation by all speakers.

WEDNESDAY,
22 SEPTEMBER, 2004

03:00pm Reception (optional)
Media Tenor office/Deutsche Welle, 
Kurt-Schumacher Str. 2, Bonn

-> Individual transport to Hotel 
    Petersberg, Bonn 

10 Years of Media Tenor - 
celebration (Hotel Petersberg)
06:30pm CommunicatorAwards: 
Corporate, Government, Sport, 
Financial Analyst
08:00pm Dinner & Concert
International Media Tenor Award for 
Media Diversity:
Global Business Media Award
Global Internet Media Award
Global TV Media Award
CZ: TV news, dailies
GER: TV news, dailies, weeklies
RSA: TV news, dailies, weeklies
Agenda Setter of the Year
Special Award: Agenda Setting

Honorary speakers:

Prof. Hans-Gert Pºttering,
Chairman EVP, European Parliament,
Brussels, Belgium

Prof. Christian Pfeiffer, 
Former Minister of Justice, 
Hanover, Germany

THURSDAY AFTERNOON,
23 SEPTEMBER, 2004

02:45pm Lectures Agenda II: 
Economics and Business

The role of communications in 
M&A
Carsten Tilger, 
Head of Corporate Communications,
Sanovi-Aventis,
Schiltigheim, France

Creating global awareness
Dr. Herbert Heitmann,
Director, Corporate Affairs, 
SAP AG, 
Walldorf, Germany

How to meet quality standards
Dr. Thomas Gauly,
Director CC & IR, Altana AG,
Bad Homburg, Germany

03:45pm Panel Discussion
How to focus on value drivers:
Heads of PR meet the press      
Peter Dietlmaier, RWE; 
Thomas Ellerbeck, Lufthansa;
Dr. Hans-Jürgen Croissant, Microsoft;
Michael Pfister, MLP;
Andreas Scholz, Bloomberg; 
Dr. Beat Gygi, Neue Züricher Zeitung;
Matthias Vollbracht, Media Tenor

04:45pm Coffee Break

05:15pm Workshops Case study 2

06:30pm Plenary Session:

Reports from the workshops

07:15pm Break

08:15pm Dinner

Special Media Tenor Award: 
Reform Media 

(in cooperation with Initiative Neue 
Soziale Marktwirtschaft)

Key Speaker: 

Prof. Arnulf Baring, 
Publicist, Berlin, Germany;
Peter Eigen, 
President Transparency Int,
Berlin, Germany

FRIDAY MORNING,
24 SEPTEMBER, 2004

Chairwoman: Prof. Holli Semetko, 
Emory University, Atlanta, U.S.A.

09:00am Lectures Agenda III: 
Reforms & European Union

Who is to blame for the information gap?
Oswald Metzger, Publicist, former 
member of parliament, 
Bertelsmann Foundation, 
Gütersloh, Germany

The impact of poor information þow 
on the EU elections 2004
Dr. Susan Banducci, 
University of Twente; 
Dr Claes De Vreese, University of 
Amsterdam, Netherlands

How candidates counterbalance a 
lack of media interest
Prof. Holli Semetko, 
Emory University, 
Atlanta, U.S.A.

10:15am Coffee Break
10:45am Lectures Agenda IV:
Media

How to survive the media crisis      
Roman Gallo, 
Editor-in-Chief, Hospodarske Noviny, 
Prague, Czech Republic

How to get the ball rolling - starting 
an alternative to CNN & Al-Jazeera
Prof. Francesco de Leo,
CEO, Monte Carlo Sat, GNN,
Monaco

11:15am Panel Discussion
óBack to the rootsô to regain public 
trust: The way out
Tasso Enzweiler MBA, 
Director, INSM, Cologne, Germany;
Dr. Johannes Bohnen, 
CEO, Agenda PR, Berlin, Germany;
Dr. Fritz Goergen, 
CEO, Buyinstinct, Cologne, Germany

12:00 Closing Plenary Session

Review from an agenda setting 
point of view
Prof. Craig Carroll, Public Relations, 
Annenberg School of Journalism, 
Los Angeles, U.S.A.

Review from a journalistic point of 
view
Prof. Stephan Russ-Mohl,
University of Lugano, 
Switzerland

12:30pm Departure

Mass Media & Public Opinion


