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_ Wednesday Afternoon, 3.12.2008

12am-3pm Media Tenor Advisory Board Meeting
6pm Opening — Apéro
6.30 pm Media Tenor Awards (dinner and music)
Keynotes
« Wilbert Hirsch

CEO Acoustic Branding, New York

« Tseten Samdup Choekyapa

Representative of His Holiness The Dalai Lama in Switzerland, Geneva

-J Thursday Morning, 4.12.2008

Plenary 1
9am Opening

Latest trends on Agenda Setting and Agenda Cutting
* Roland Schatz, President Media Tenor International, Zurich

How Media influence Public Opinion via Polling Data
* David W. Moore, Author The Opinion Makers, New Hampshire

Diversity under pressure: 30 Years measuring press freedom on
a global level

» Dr Karen Karlekar, Freedom Forum, New York

Creating a plattform for those without a voice
« Shahira El Rafei; editor in Chief, Cairo

How to keep the Civil Society above the awareness threshold
» Ramu Damudaran, Director Civil Society, United Nations, NY

10.15am Coffee break

10.45am Panel discussion “What is the role of media in a vivid democracy”
« Ulrik Haagerup, Editor in Chief, DR News, Copenhagen
« Nakhle Hage, Editor in Chief, Al Arabia, Dubai
« Tania Mehanna, News Correspondant, LBC, Beirut

11.30am Workshop I for the 5 Agenda Setting Groups



1.30pm

Plenary 2

2.30pm

3.45pm

4.30pm

5.30pm

Tpm

Thursday Afternoon, 4.12.2008

Lunch

Reputation calls for Accountability
* Matthias Vollbracht, Head Corporate Research Media Tenor,
Zurich

Changing worldwide financial reporting: IFRS and XBRL working together
+ Kurt Ramin, CFO IASB, Dubai

Creating a global language to identify value drivers
* Liv Watson, Member of the Board IRIS, New Delhi

How to manage and measure success with Social Media
« Philip Sheldrake, Direktor Racepoint Group, London

Moving markets in challenging times
+ Khaled Abdulla-Janahi, Chairman Ithmaar Bank B.S.C., Bahrain

Podium discussion Agenda Setting and business media
“Latest Trends in business news”

* Bret Stephens, Editor Wall Street Journal, New York
* Dr Jirgen Dunsch, FAZ

« Haig Simonian, Financial Times, Zurich

« Dirk Schutz, Editot-in-Chief Bilanz, Zurich

» Michael Rasch, Neue Ziiricher Zeitung

Podium discussion Agenda Setting and Corporate:

“Building long term Reputation”

How to gain most out of IR, Media Relations and Brand Management?

« Stefan Baron, Global Head Communications Deutsche Bank, Frankfurt

« Carsten Barth, Global Head CC Elcoteq AG

* Dr Angel Serna, Global Head Media Relations Zurich Financial Services, Zurich

» Martin Winn, Vice President Communications MENA&Asia Pacific, S&P

Workshop II for the 5 Agenda Setting

Media Tenor Award II (dinner)



3 BB Friday Morning, 5.12.2008

Plenary 3
9am Globalization: Who enriches the media agenda on Economics?
« Anthony Gooch, Director Communications OECD, Paris
« Arancha Gonzales, Director Communications, WHO, Geneva
» Dr. Michael Lamla, KOF Swiss Economic Institute, ETH Zurich
Plenary 4
10am Sport as a driving force in reputation change
Olympic Games 2008
« Prof Frank Go, Erasmus University, Rotterdam
Soccer 2010
« Fergal Parkinson, Director Premium Media LTD, London
11.15am Coffee break

Closing plenary session

11.30am Moving Agenda Setting to new frontiers
 Prof Donald Shaw
Journalists: Players or Victims
 Prof Dr Michael Goodman, New Yotk

Workshops
During the conference, participants meet in small groups of no more than twenty to
discuss developments in their respective fields of work and to exchange ideas in an
informal setting, The conference has been known as an incubator for new projects and colla-
borations between organizations and individuals.

5 Topics will be discussed the the following workshops based on concrete case-studies:
« Corporate Reputation Management

+ IR Management

* Economics

« Islam & Western Religions

* Democracy & the Media






