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Corporate crises make headlines
Presence and rating of Dow Jones companies 2004/2005

Basis for year 2004, 2005 were 67 471 reports on U.S TV in the following media outlets: ABC, NBS, CBS, Times, Wall Street Journal and Newsweek 

Bad news seems to be good for U.S. opinion leading media that are intent on using corporate 
malfeasance or a change in corporate leadership as the main factor in their news-selection process. This 
was apparent in the first half of 2004 as well as 2005. 

Prime examples of this in 2005 were AIG, which, under its former CEO, Maurice Greenberg, was found 
to have overstated profits, the continuing fallout from irregularities in Citigroup’s Japanese private 
banking unit and the downgrade of GM’s bonds to junk status. In the first half of 2004, the resignation 
of Michael Eisner, whose position will be filled by Robert Iger, drew a lot of negative press for Disney. In 
2005, HP’s CEO, Carly Fiorina, was ousted and replaced by Mark Hurd and at JP Morgan, veteran 
banker John Mack replaced Phillip Purcell as CEO.

Media Tenor Research Institute compared the media presence and ratings of the Dow Jones companies 
in the evening news of ABC, NBC and CBS and in Time, Newsweek and the Wall Street Journal in the 
first six months of 2004 and 2005.

Boeing moved up one spot in 2005, mainly because it is catching up to Airbus in sales. SBC, which was 
more visible in the news in 2004, received less coverage this year. Merck received much more coverage 
in 2005 than in 2004, but it was predominantly negative in tone (>50%), due to the recall of Vioxx. 
McDonald’s also dropped in the media ranking, but, on the brighter side, the company also received less 
negative press (25%). Procter and Gamble’s acquisition of Gillette garnered the company a substantial 
amount of positive coverage and boosted its media presence ranking in comparison with 2004.

Companies that receive little media coverage, such as 3M, DuPont, Altria, Caterpillar International and 
Alcoa, need to be aware that in the event of a crisis of any sort, they stand to be at a greater risk to 
their reputation owing to low media presence and consequently fewer channels of communication.
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Dow Jones companies in U.S media 2004 
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Dow Jones companies in U.S media 2005 
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Pharma companies absent from Top 5 in 2005

Most companies that enjoyed media prominence in the first half of 2005 as well as 2004 were 
in the news as a result of corporate malfeasance (AIG and Citigroup) or major changes in 
corporate leadership (Morgan Stanley and HP).



©
2
0
0
5
 M

ED
IA

 T
EN

O
R

4Basis for year 2004, 2005 were 67 471 reports on U.S TV in the following media outlets: ABC, NBS, CBS, Times, Wall Street Journal and Newsweek 

Rating of Dow Jones companies in U.S media 2004
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Rating of Dow Jones companies in U.S media 2005
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GM, AIG and Merck receive most negative coverage in 2005

In the first half of 2004, Michael Eisner’s resignation and his replacement by Robert Iger drew a lot of 
negative press for Disney, whereas in the first half of 2005, GM’s relegation to junk bond status drove 
it’s negative publicity higher.
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01/01/-06/30/ 2004: For this analysis, Media Tenor institute analyzed 31 201 reports on U.S TV in 
the following media outlets: ABC, NBS, CBS, Time, Wall Street Journal and Newsweek. 

01/01-06/30/ 2005: For this analysis, Media Tenor institute analyzed 36 270 reports on U.S TV in 
the following media outlets: ABC, NBS, CBS, Time,  Wall Street Journal and Newsweek.

Media set
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UK - London

A brief history-our development USA - NYC

SA - Pretoria

CZ - OstravaGER - Bonn/Berlin

CH- Lugano

1985: InnoVatio Publishing, founded in Fribourg. 
Specializing in social developments in 
companies, politics and education. 

1994: MEDIA TENOR in Bonn. The first international 
research institute focusing on continuous and 
comprehensive media content analysts. By 
journalists for journalists. 

1995  InnoVatio initiated the International Media 
Monitor Association in Washington, D.C. 

1996: Partner institutes in England and Czech Republic 
opening offices. 

1999: 160 analysts in Bonn, Dover, Leipzig and 
Ostrava.

2000: New partner institutes in Pretoria (South Africa) and   
London (UK)

2003: 230 analysts in five countries, new offices in    
Berlin and London.

2005: New offices in Lugano and Windhoek.

The Media Tenor Institute for Media Analysis, with 
partner offices in Bonn, Berlin (Germany), Ostrava, 
Prague (Czech Republic), New York (USA), London (UK) 
analyses day-by-day the news, opinion and financial 
sections of leading international newspapers and 
television news programs. 

More than 230 analysts analyze the content of over 200 
leading media in 34 languages on all continents.
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Contact Information

Great Britain, London:
Bedford House 3 Bedford Street London WC2E 9HD GREAT BRITAIN, Tel.: +44.7966.586553

USA, New York: 
15 West 26th Street, 5th Floor Rear, New  York, NY 10010 , USA, Tel.: +1-212-448-0793, Fax: +1-212-448-0795

South Africa, Pretoria:
PO Box 26493, Monument Park, Pretoria, 0105, Tel: +27-12-3466422, Fax: +27-12-3464436

Germany, Bonn:
Kurt-Schumacher-Str. 2, 53113 Bonn, Germany, Tel.: +49- 228 – 31 94 71, Fax: +49- 228 - 93 444 - 30

Czech Republic, Ostrava:
U Tiskarny 9 , CR- 70200 Ostrava 1, Czech Republic, Tel.: . +420-59-6126126, Fax: +420 - 59 - 6126126

MEDIA TENOR
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212 – 4480973
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