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Press release, October 12th, 2006

Media Tenor awards prizes to BDI, Verbraucherzentrale Bundesverband and the City of Frankfurt

Award Ceremony of the 2006 Media Tenor Awards on the 7th International Agenda Setting Conference

++ Empargoed until Thursday, October 12th, 2006, 8 p.m. ++

Bonn. The Bundesverband der Deutschen Industrie, BDI (Federal Association of the German Industry), the German Verbraucherzentrale Bundesverband (Federal Consumer Protection Association) and the City of Frankfurt are three of the winners of this year’s Media Tenor Award for Diversity in Coverage. As in previous years, the media research institute Media Tenor in Bonn awards this prize in different categories to companies, institutions and organizations that, during the course of one year, have attracted particularly diverse media coverage compared to their competitors. 

The sole criterion for the Award is the result of media content analysis – as opposed to a decision by a jury, on which most other journalism prizes are based. The basis for analysis was the coverage in the leading media from July 1st, 2005, until June 30th, 2006. For Thursday, October 12th, 2006, Media Tenor had invited the winners in five categories to the festive Award ceremony of the 7th International Agenda Setting Conference on the Petersberg near Bonn. The first part of the Award ceremony already took place on Wednesday night. 

“The proper mix of topics is decisive for the media image of associations, NGOs and companies: Only by offering the right topics to the media at the right time, will they reach their communication goal and break through the Awareness Threshold”, says Roland Schatz, Editor-in-Chief of Media Tenor. For the Media Tenor Awards we have developed criteria, which can make the communicative success visible through the analysis of the leading media.” 

Depending on the category, the criteria for the Awards include the amount of coverage, assessment, topical diversity, share of own statements, share of the personalities in the articles/news stories and share of certain particularly important topics or formats (i.e. share of the topic innovation for companies, amount of articles/news stories on the social and cultural life for cities). 

The prizes awarded on Thursday, October 12th, 2006, and their winners are: 

Category: Corporate Communicator Award

1stplace: BMW

2nd equal place: BASF

2nd equal place: Deutsche Telekom

3rd place: Deutsche Post

Town Communicator Award

1st Frankfurt/Main

2nd Leipzig

3rd München

Federal State Communicator Award

1st Bayern

2nd Nordrhein-Westfalen

3rd Berlin

NGO Communicator Award

1st Verbraucherzentrale Bundesverband

2nd Max-Plack-Gesellschaft

3rd Stiftung Marktwirtschaft

Business Association Communicator Award

1st  Bundesverband der Deutschen Industrie (BDI)

2nd Deutscher Industrie- und Handelskammertag (DIHK)

3rd Deutscher Bauernverband (DBV)
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