Diversity is a factor in success: Media Tenor awards prizes

The winners of the 2006 International Media Tenor Awards for Diversity in Coverage 

++ Embargoed until Wednesday, October 11th, 7 p.m. ++

Bonn. The Ludwig-Maximilians-Universität Munich, the ifo-Institute and the Netzeitung are three of this year’s winners of the 2006 International Media Tenor Awards for Diversity in Coverage. Every year, the media research institute Media Tenor in Bonn awards this prize in different categories to companies, institutions and organizations that, during the course of one year, have attracted particularly diverse media coverage compared to their competitors. Media organizations also receive Awards for their coverage. The sole criterion for the Award is the result of media content analysis – as opposed to a decision by a jury, on which most other journalism prizes are based. The basis for analysis was the coverage in the leading media from July 1st, 2005, until June 30th, 2006. The first part of the Award ceremony takes place on Wednesday night, October 11th, at 7 p.m. at the 7th International Agenda Setting Conference on the Petersberg near Bonn. The second part follows on Thursday night. 

“Whether companies compete for clients and investors or universities for research funding and the best students – for all of them it is absolutely vital to surpass the Awareness Threshold with the help of their communication efforts”, says Roland Schatz, Editor-in-Chief of Media Tenor. But presence alone is not enough for being successful in public. “Only those who manage to attract media attention over a diverse number of important issues, and who receive positive assessments, will be successful in the long run”, says Schatz.  

Depending on the category, the criteria for the Awards include the amount of coverage, assessment, topical diversity, share of own statements, share of the personalities in the articles/news stories and share of certain particularly important topics or formats (i.e. share of the topic innovation for companies, share of guest articles by scientists for universities). As to the media prizes, the number of quotations by other media was also taken into account. 

The prizes awarded on Wednesday, October 11th, 2006, and their winners are: 

Category: University Communicator Award

1st place: Ludwig-Maximilians-Universität München

2nd place: Freie Universität Berlin

3rd place: Johann Wolfgang Goethe-Universität Frankfurt/Main

Science Institute Communicator Award

1st ifo-Institut

2nd Deutsches Institut für Wirtschaftsforschung (DIW)

3rd Institut der Deutschen Wirtschaft Köln (IW)

Federal Ministry Communicator Award

1st Bundesministerium für Wirtschaft und Technologie

2nd Auswärtiges Amt

3rd  Verteidigungsministerium

Country Communicator Award

1st Deutschland

2nd USA

3rd Japan

Special Topic Communicator Award: Industry sector

Roche

Special Topic Communicator Award: Innovation

Otto

International Corporate Communicator Award

1st General Motors

2nd Google

3rd Microsoft

Global Business Media Award

1st Financial Times

2nd Hospodarske Noviny

3rd Handelsblatt

Global Online Media Award

Netzeitung

Czech TV Election Reporting Award

Czech TV

Agenda Setter of the Year Award

WirtschaftsWoche

Media Tenor Special Award

The Malaria Foundation International
More information on the 7th International Agenda Setting Conference are available online under <a href="http://www.agendasetting.com">www.agendasetting.com</a>.
