Manage Your Reputation: 7th International Agenda Setting Conference

Bonn, Petersberg, October 11th – 13th, 2006

Bonn. „Manage Your Reputation“ is the motto of the 7th International Agenda Setting Conference, which opens on Wednesday, October 11th, 2006, at the Petersberg near Bonn. The conference, which is organized by the media research institute Media Tenor, brings together scientists and journalists from all over the world to meet with communication professionals working in politics, business and NGOs. Together they will discuss topical trends in applied research on media effects. Media Tenor expects a total of around 200 participants. 

“The public image of a company or association, a party or a government depends heavily on its media image. It is one of the most important leadership tasks to maintain a reputation”, explains Roland Schatz, Editor-in-Chief of Media Tenor, on the choice of this year’s conference motto. Today’s media relations are therefore far more important than yesterday’s press and public relations. “Strategic communication and communication strategies are indispensable. Communication crises are the best proof: obvious practical examples are Deutsche Bank, Volkswagen, Siemens and the Grand Coalition in Germany”, says Schatz. 

At the Steigenberger Grandhotel Petersberg, lectures and discussion rounds as well as case studies in 16 workshops will tackle media trends in politics, business and society. The program includes a lecture by Prof. Jan-Egbert Sturm (ETH Zurich) on the role of communication on monetary policy and a discussion round on  the importance of the Soccer World Cup for the image of Germany. A workshop on the Agenda Setting-Theory incorporates experts in the research on media effects such as Donald L. Shaw (University of North Carolina at Chapel Hill) and Prof. Wolfgang Donsbach (Technical University of Dresden). Other contributors include Kai Diekmann (chief editor, BILD), Dr. Joachim Faber (CEO, Allianz Global Investors), Prof. Michael Hüther (Director, Institute of the German Economy, Köln (IW)) and Mazen Hayek (Director of Marketing & Business, Al Arabiya).

On Wednesday night the conference will open with the first part of the ceremonies for the Media Tenor Awards for Diversity in Coverage. Since 2002, Media Tenor has been awarding these prizes not only to the media, but also to companies and organizations that, during the course of the year (this time July 1st, 2005 – June 30th, 2006), managed to reach their target audience’s attention through media coverage. On Thursday night the second part of the award ceremonies will take place in a festive atmosphere. 

History of the International Agenda Setting Conference

Media Tenor organized the first yearly International Agenda Setting Conference in 1999, five years after its foundation, with the goal to share its unique data with journalists, opinion researchers, scientists and communication experts. During the conferences, participants from Africa, the Arab world, Europe and the US discuss the media’s influence on our perceptions. Chief editors and publishers will meet with politicians, CEOs, PR specialists, communication scientists, NGO and country representatives, in order to discuss the most recent trends in Agenda Setting. New developments in applied Agenda Setting research are being presented along with the founders of the Agenda Setting theory and members of the Media Tenor advisory council. 

More information on the 7th International Agenda Setting Conference are available online under <a href="http://www.agendasetting.com">www.agendasetting.com</a>.

